1Di

International Study Institute

FREANSIFE BRIFERERRESRIANEDL
2023fFE >35)\R

~n

v

1. FEEBHEDEXRFHR

MEZ (O-R) =541 ( THB116)
#EEZ (O-R) =541 ( THB116)
TRFR J0-)ULESRRZER [ 154
FHRI—R RAEHVUF v - EZRXO—X B8 2
FEBHE aiR BFRAER 30
22 =Rl aiR AR TRFHA
EHEHRE (FLy BIEX 5> BERwME

ERBELEH KEEIEBELEICLDBETHD. AR EE

2. AEENBOHE

HEBR - B0

N—T7+ DO DERN(ZEFATE)RIER(DBA)ERR (Lo [CDWTERE(DHMV)ZR

HB(SMeD) To strengthen understanding of basic Marketing theories and practices.
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